


N
-
—
(gn
A
N
<
~
~
(gn
A
A
™
(O

The Solution

Shur-Kleen became one of the first car washes in the U.S. to adopt Zep's EnviroEdge line of eco-friendly
wash products. Envirokdge is a line of earth-friendly vehicle wash products that provides proven
cleaning performance. They contain no chlorine, bleach, phosphates, APEs, EDTAs or VOCs. The line
includes prep, production, polishes/protectants, and detail products.

Shur-Kleen uses the following tested and proven EnviroEdge products:

« Envirokdge Wheel Cleaner - Effectively cleans white and black sidewall tires, wheel covers, wheel
wells and wheel assemblies without damaging aluminum or magnesium wheels. For use in prep
area and through the CTA unit.

« EnviroEdge Blue Magic - Biodegradable, concentrated, high-foaming liquid detergent
formulated for brush vehicle wash facilities. Effectively removes road film, winter salt deposits and
heavy soil. Rinses spot-free.

« EnviroEdge Brite White Shampoo — Concentrated and economical, it is compatible for use with
reclaim systems. It effectively removes road film, winter salt deposits, and heavy soils. It also
performs well in both hard and soft water.

- EnviroEdge Spectra-Shine Blue, Gold and Pink — Great shine with the bonus protection of Rust-
Oleum additives. Rinses easily and enhances performance of drying agent. For full-service and
exterior-only tunnel washes or with specially modified in-bay equipment.

At the same time Shur-Kleen started to use EnviroEdge products, it also installed check valves on all of its
dispensing units to reduce water and product usage. Dilution ratios remained the same — or decreased
in certain circumstances — with the new eco-friendly wash products.

“The environmental advantages of the EnviroEdge line are clear,” Ryder says. “But we were pleased to
learn that switching to EnviroEdge would also lower our purchasing costs and chemical storage needs,
since we were able to eliminate several different products, including an expensive two-step pre-soak.”

The Results

Shur-Kleen has been careful to market and advertise its eco-friendliness, through its web site,
local media and advertising, and marketing tools/literature from Zep to help educate both staff
and clients.

“In struggling economic times, it's important to show your customers that they are receiving extra value
by helping to protect the environment,” Ryder explains, noting that Shur-Kleen was able to raise its
prices slightly when it changed its menu boards to reflect the EnviroEdge offering. “This helps to take
some of the 'sting” out of an increase in the cost-per-wash and makes the customer feel good.”

Adopting EnviroEdge products and marketing its eco-friendly wash has also helped Shur-Kleen to
increase its customer volume. The result? Revenues have increased by more than $180,000.

“Thanks to Envrio-Edge and Zep, Shur-Kleen has transformed our locations into more
marketable, eco-friendly washes with decreased costs and increased profits.” - Liberty Ryder,
owner, Shur-Kleen Car Wash.





